
Free Event 
Tuesday, November 16th 

Seattle Times Auditorium 
7:30 PM to 9 PM 

An estimated $3 billion has been spent placing campaign commercials on televi-

sion during this 2010, mid-term election.  From “I am not a witch,” to demon 

sheep to accusations of fiscal improprieties, television ads have reflected the 

contentious, some say unethical and nasty nature of campaigns at the local and 

national levels. 

What will the outcomes mean for the citizens of the State of Washington and the 

nation?  How will the election results affect next year’s election and the next 

presidential campaign?  Will the results help or hinder our ability to return the na-

tional economy to prosperity?  Are current campaign practices, including costs, 

influencing who will run for office? 

An outstanding panel will discuss these and other questions during a free and 

open to the public post-election panel including:  

Ryan Blethen, editorial page editor, The Seattle Times 

George Griffin, public affairs consultant 

Pramila Jayapal, founder and Executive Director of OneAmerica 

Essex Porter, political reporter, KIRO-TV 

Richard Young, professor, political science, Seattle University  

 

Event Location:  Seattle Times Auditorium 

   1120 John Street 

   Seattle, WA  

 

Evergreen Chapter of the American Society for Public Administration 
Seattle Management Association 
Municipal League of King County 
Washington News Council 
Seattle Association of Black Journalists 
Blacks in Government – Southeast Chapter 
Sea Beez 

For more information, contact: 

J. Paul Blake at (206) 684-8180 

jpaul.blake@seattle.gov 

This event is presented as a public service by:  

Winners and Losers: What it all Means 

The 2010 Mid-term Elections 


